Design of the Study and Method
The study is based on the standard ethnic identity scale for the purpose to be able to analyses data in comparable form with other studies [1] . These 57 items with 6-grade Likert scale was translated into Russian language. To measure small group identity, we developed two scales based on Social Identity Theory [2] [3] [4] . It is two blocks of four items with 5-grade Likert scale:
B1. The fact that I am Russian, is an important part of my identity.
B2. When I'm talking about Russians, I say "we" instead of "them".
B3. When someone criticizes Russians, I take it personally.
B4. For me it is important to consider myself a Russian.
C1. The fact that I am a Jew, is an important part of my identity.
C2. When I'm talking about Jews, I say "we" instead of "them".
C3. When someone criticizes the Jews, I take it personally.
C4. For me it is important to consider myself as Jew.
The study also collects some demographic data, age, gender, citizenship, occupation and so on.
The study was administrated as a web-based questionnaire on the Survey Monkey platform. Unique link invitation to the study was randomly sent to prospect participants from my contact list. Also small articles -invitations to the survey were published on the Facebook and popular Russian-speaking internet magazine Snob. The sample as a whole was relatively mature (M=42.41, SD=10.59), nearly half (56%) were male.
Result
Cronbach's alphas for the self-identity scale were 0.92 for Jews and 0.91 for Russian, respectively. There was a nonsignificant correlation of 0.10 (p=n.s) between Jewish and Russian self-identity cumulative scales (C5 and B5).
Factor Analysis
Initially, the factorability of the 57 identity items was examined. Several well-recognized criteria for the factorability of a correlation were used. Firstly, 53 of the 57 items correlated at least 0.3 with at least one other item, suggesting reasonable factorability. Secondly, the Kaiser-Meyer-Olkin measure of sampling adequacy was 0.73, above the recommended value of 0.6, and Bartlett's test of sphericity was significant (χ 2 (378)=4418.29, p<0.001). The initial Eigen values showed that the first factor explained 21% of the variance, the second factor 13% of the variance, and a third factor 7% of the variance. The three factor solution, which explained 41% of the variance. The scree plot demonstrates after three factors the insufficient number of primary loadings ( Figure 1 and Table 1 ).
Based on these findings we created new cumulative dimensions: Agreeableness -based on the Factor 1, Authoritarianism -based on the Factor 2, and Comfort -based on the Factor 3 items. These variables were significantly correlated: Agreeableness with Jewishidentity r(124) =0.26, p<0.01 
